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Moving the Needle on Indigenous Engagement 
July 25, 2022 

 
Background 
 
In January 2020, the Saskatchewan Chamber of Commerce (SCC) embarked on several new 
projects to enhance Indigenous engagement for Saskatchewan business, including the launch of an 
Indigenous Engagement Charter, the create of an Indigenous-owned business directory, and 
offering several levels of Indigenous Awareness Training.  
 
That same year, the Saskatchewan Chamber of Commerce began issuing an annual culture and 
attitudes survey to measure the potential impact of the SCC’s Indigenous Engagement Charter.  
This year’s survey was conducted online through the InputSask business insight platform in 
partnership with the SCC and received responses from 133 business leaders from June 21, 2022, 
to July 4, 2022. Responses were gathered from business members invited to participate through 
email by the SCC and from those businesses who are current members of the InputSask online 
community. 
 
Highlights 
 
The following report summarizes the main findings from this year’s survey and compares findings 
to the initial survey done in 2020. 
 

➢ Commitment to Indigenous engagement: 
o In 2022, 63% strongly disagree that enhancing Canada’s relationship with 

Indigenous peoples is a federal effort and businesses do not need to be involved, as 
opposed to 49% in 2020. 

 
➢ Training: 

o From 2020 to 2022, there is an increase of 5% for those that have either received 
personal training or training through work on Indigenous history and culture.  

o 11% more businesses are placing a high priority on training or educating staff on 
Indigenous history and culture. 

o 22% more businesses are placing a high priority on learning more about Indigenous 
culture.  

o 10% more businesses feel that their business is capable of learning more about 
Indigenous culture. 

o 67% of senior business leaders report that at least half of their staff have received 
training on Indigenous history and culture while employed at their current 
workplace.  
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➢ Relationships: 
o More than 50% of respondents describe their business as having worked with 

Indigenous groups for business purposes, have relationships or partnerships with 
Indigenous organizations or entities, and have Indigenous employees.  

o From 2020 to 2022, there is a 10% increase in businesses having relationships or 
partnerships with Indigenous organizations or entities. 

o There is a 15% increase in placing a high priority on establishing partnerships with 
Indigenous-owned businesses.  

o 27% more businesses are placing a high priority on increasing their percentage of 
Indigenous customers.  

 
➢ Employment: 

o 22% more businesses track how many Indigenous people it employs. Of these 
businesses that track employment: 

▪ 58% of businesses indicate that their workforce is less than 10% 
Indigenous. 

o 67% of businesses expect to hire new staff in the next 3 years. Of these businesses 
expecting to hire new staff: 

▪ 19% more businesses definitely expect to employ more Indigenous people 
in the next 3 years. 

▪ 42% of businesses think that approximately 10-24% of the workforce will 
be Indigenous 3 years from now, an increase of 18% from 2020. 

 
➢ Indigenous engagement strategy: 

o 33% more businesses have an Indigenous engagement strategy compared to 2020. 
Of these businesses that have strategies: 

▪ 13% more businesses include partnerships and alliances. 
▪ 14% more businesses include procurement requirements or models. 
▪ 9% more businesses include governance or leadership structure. 
▪ 16% more businesses include an overall commitment to reconciliation. 

 
➢ More supports needed: 

o 20% of businesses feel less capable of prioritizing Indigenous businesses as 
suppliers. 

o 17% of businesses feel less capable of prioritizing community investment in 
Indigenous communities and causes. 

o 11% of businesses feel less capable of increasing their percentage of Indigenous 
customers. 

o Businesses indicated requiring both a directory of Indigenous-owned businesses 
for procurement options and a list of available work-ready Indigenous employees 
to help with Indigenous engagement. 

o 27% of 2022 respondents strongly agree that they feel equipped to be sensitive to 
Indigenous cultural values, as opposed to 49% in 2020. 
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o For those that indicated their business does not have an Indigenous engagement 
strategy: 

▪ 40% haven’t thought of it. 
▪ 33% don’t believe it’s necessary. 
▪ 27% indicate a lack of resources. 
▪ 27% responded as “other” with most comments relaying that Indigenous 

engagement is included with their Equity, Diversity, and Inclusion 
strategies. 

o Those without a strategy are split between implementing an Indigenous 
engagement strategy in the next 1-2 years with 40% indicating it’s somewhat likely 
and 40% indicating it’s not very likely. 

 
Conclusion 
 
There is a clear commitment from Saskatchewan businesses to move the needle on Indigenous 
engagement in the province. Businesses are dedicated to training staff on Indigenous history and 
culture, developing relationships and partnerships with Indigenous organizations, increasing 
employment of Indigenous people, and implementing Indigenous engagement strategies; 
however, there is more work to be done. While businesses are placing a high priority on 
Indigenous engagement, they also feel less capable of making Indigenous engagement a priority, in 
addition to feeling less equipped to be sensitive to Indigenous cultural values. Businesses continue 
to look for supports like business directories of Indigenous-owned businesses for procurement 
options and lists of work-ready Indigenous employees. For those businesses without an 
Indigenous engagement strategy, it continues to be a challenge to prioritize the implementation of 
such a strategy and have the resources to do so.  
 
Through the work of its Indigenous Engagement Charter, the SCC will continue to work with 
businesses to increase Indigenous engagement in the province, making Saskatchewan the best 
place to live, work, and invest.  
 

 
About the Saskatchewan Chamber of Commerce 
 
Since 1920, the Saskatchewan Chamber of Commerce (SCC) has represented the Saskatchewan 
business community, advocating on behalf of businesses of all sizes, local chambers of commerce, 
and professional associations. As the Voice of Saskatchewan business, the SCC is uniquely 
equipped to develop policies that accurately reflect the needs of the business community. 
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